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3-year Information & Training 

Programme: phases

Phase 1 – Start up (first year): massive information/communication 

activities on energy saving and energy efficiency topics, to ensure initial 

basic knowledge, through the national campaign “Italia in classe A” (“Italy 

in A class”). 

Phase 2 – Tailored targets (second year): central phase of the 

Programme, maximizing information coverage and starting the tailored 

actions.

Phase 3 – Monitoring and consolidation (third year): consolidating 

the initiatives; dissemination of results and analysis of the communication 

impacts, with evaluation and control of achieved results
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3-year Information & Training 

Programme

ENERGY SAVINGS DUE TO TV INFORMATION 

CAMPAIGN AND DISSEMINATION EVENTS
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Phase 1: RAI-TV campaign
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Source: AUDITEL

On average 2.232.130 (almost 1 million of households) for «Un posto al 

sole», a soap opera where well-known actors conveyed energy efficiency 

messages
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Phase 1: The Energy Efficiency 

Month initiative

November 2016 was the month of the energy efficiency in Italy: 

companies, associations, Public Administration and schools were 

invited to join the initiative, by organizing during the month several 

events, promotional activities and information seminars, to 

promote a more conscious use of energy

 More than 2500 e-mails asking for information

 400 subscriptions

 270 events over the national territory

 12 million of final consumers reached
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 The campaign Italy in Class A has become itinerant 

throughout the country, visiting 10 medium-large 

Italian cities.

 The Facebook page of Italy in Class A was the 

point of reference and tool for disseminating the 

events of the 10 stops of the tour, disseminating 

the material from over 40 live linked events and 

with the possibility of reaching segmented targets, 

differentiating and personalizing the messages, for 

example through delocalized campaigns or posts 

targeted by age groups

Phase 2: Energy Efficiency on 

the road / 1 
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Phase 2: Energy Efficiency on 

the road / 2
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On the official Facebook page of Italy in Class A, from October 2017 to April 2018 the 

timeline deliveries of the posts were about 1,200,000 for a total number of over 

640,000 people reached (half of them in the age group ranging from 25 to 44 years) 

and over 23,000 user interactions.
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Phase 2: social networks / 1
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Facebook

Twitter

Youtube

Instagram

LinkedIn

Source: Twitter

Source: 

Facebook
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Phase 2: social networks / 2
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Virtuous actions at home

Subhead – 20pt bold

Body copy – 18pt regular

 Bullet 1

 Bullet 2

 Bullet 3

Instructions

This template already has the Title slide and End slide ready for you to

Personalise. If you go to insert new slide you will also find five available

master slides to use.
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Energy savings: preliminary 

assessment

 Data from ARERA (the Italian Regulatory Authority for Energy, Networks 

and Environment) provide an average annual consumption per household 

of 1,400 m3 of natural gas and 2,700 kWh of electricity. 

 By applying conservatively to such amount of consumption the lower end 

of the range reported in the previous Table, equal to 2%, a total energy 

saving of about 0.03 toe per household is derived.

 Applying this factor to the average audience of the TV soap-opera “Un 

posto al sole” (1 million of households), the savings amounted to almost 

28 ktoe / year, compared to a specific cost of the TV campaign of 400,000 

€ (16 €/toe) and a total cost of the whole programme of 3 M€ (120€/toe).

 An ad-hoc questionnaire will be developed during the third year of 

the programme to assess the achieved energy savings.
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ENERGY SAVINGS IN THE INDUSTRY SECTOR 

DUE TO INFORMATION CAMPAIGNS
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Extra WhCs energy savings

 According to the Article 7.8 of the Legislative Decree 102/2014 for the 

EED transposition into the Italian Legislative framework, energy savings 

for which White Certificates (EEOS) have not been recognized are 

communicated by the companies to ENEA every year.
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Y

Year 2014 2015 2016 2017

Savings 

(Ktoe)

63.246 989.493 463.539 587.139

To what extent information campaigns influenced the decision 

to take these actions, even with no financial incentives?
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Ad hoc questionnaire for the 

2019 Annual Report
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https://goo.gl/forms/eSi3NJ7xGo2zJBA33

https://goo.gl/forms/eSi3NJ7xGo2zJBA33
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2018 Energy Efficiency Annual Report
Executive summary in English:
http://www.enea.it/it/seguici/pubblicazioni/pdf-volumi/2018/raee-

2018-executivesummary-en.pdf

2018 Ecobonus Annual Report

Executive summary in English:

http://www.enea.it/it/seguici/pubblicazioni/

pdf-volumi/2018/detrazioni-2018-

executivesummary-en.pdf

Energy Efficiency roadshow

#ItaliainClasseA: a 6-month journey, 

3,750 km long 

https://www.youtube.com/watch?v=coljoW

lxY4g

ITALY IN A CLASS
National Energy Efficiency Campaign
www.italiainclassea.enea.it 

http://www.enea.it/it/seguici/pubblicazioni/pdf-volumi/2018/raee-2018-executivesummary-en.pdf
http://www.enea.it/it/seguici/pubblicazioni/pdf-volumi/2018/detrazioni-2018-executivesummary-en.pdf
https://www.youtube.com/watch?v=coljoWlxY4g
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Thank you for your attention

Anna Amato

ENEA, Energy Efficiency Department 

Email: anna.amato@enea.it; 

Tel: +39 0630486426

Web: www.enea.it; 

www.agenziaefficienzaenergetica.it
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