
Framing choice to 

increase retrofitting

An online experiment to test the impact of bundling on retrofit 

choice
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We have large retrofit ambitions and the EPC is a common tool we all 

use to communicate how, and why, people should retrofit their home…

• For example, Ireland is aiming to retrofit 500,000 

homes to a B2 or better by 2030

• EPC’s include both a certificate and an advisory 

report

• Studies show that the design and layout of 

advisory reports affect consumer’s choices

• But…many advisory reports are not optimised 

from a behavioural science standpoint
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Some key behavioural 

insights



Making choices easier makes decisions more likely
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10 times less sales!!



People are influenced by numeric anchors…even irrelevant ones!

• What percentage of countries in the United 

Nations are African?

• Wheel rigged to land on 10 or 65

• Those who landed on 10 guessed 25%

• Those who landed on 65 guessed 45%
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What are we learning from 

behavioural economics in 

SEAI?

How have we applied behavioural economics and what have learnt?



How choices are presented matters!
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How choices are presented matters!
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Conclusions…

• Bundling energy efficiency upgrades can increase willingness to pay

• Bundling energy efficiency upgrades can increase retrofit depth

• Wherever we can, we should make choices easier for homeowners

• We should look at every point along a homeowner’s customer 

journey to retrofit their home and optimise it to increase retrofitting
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And now, a quick question on Menti: 

What could you do to optimise your advisory report to encourage more, 

and deeper, retrofits?
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